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In her main essay, Abstract Roundup: Making and Marketing Postwar Modernism,
Virginia Mecklenburg draws heavily on contemporary photographs,
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magazine and newspaper articles, diaries and personal recollections, to bring
to life the works of art, the lives of the artists who created them, the galleries
that exhibited them and the public’s reaction to them. She explains how the
unique combination of papers and magazines, individual critics, and curators
and gallery owners, was so important in shaping a distinctly modern American
art form during the late 1940s and 1950s. Mecklenburg finally looks at how first
the critics, and then the dealers, began to react against abstract expressionism,
and how, following the splintering of the movement between 1957 and 1959,

a new form of "Pop” art emerged in the early 1960s.

Virginia Mecklenburg is senior curator, painting and sculpture, Smithsonian
American Art Museum.
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